
Year 8: Media Unit



Big Questions

Note down your initial thoughts to these questions.

1. What is media?
2. How dangerous can the media be?
3. Does the media control our views/ 

thoughts?



Lesson 1: 





Task 1: 
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Lesson 2:

Aim: to be able to identify which sources are reliable in 
media.

In this lesson, you be will asked to consider the difference 
between ‘real’ and ‘fake’ news. 
 



Literacy Starter

1. How many students do 
not know the difference 
between fake and real 
news on facebook?

2. In your own words, try to 
explain your 
understanding of ‘real’ and 
‘fake’ news. 

→ Research this online if you 
need help! 



•

•

•



Task 1:
 
Choose 5 of the organisations/people on the next slide and 
put them in order of who you trust the most and the least.

If your stuck you can research some of them!  





Watch this clip and answer this question: Is all news real?

http://www.youtube.com/watch?v=ic5PvtUunDs


Main Task:

1. Make a list of the different media platforms you use. 
For example: Facebook/Instagram. 

2. Make a poster for young people with the title: ‘Don’t believe 
everything you read!’

3. In your poster, include examples of both reliable and 
trustworthy news platforms. Try to explain why certain media 
outlets (like facebook) might not be as reliable as watching 
the BBC News. 

 



Lesson 3

Aim: To analyse a TV advert and the influence it has on you 
as the consumer.

In this lesson you will be expected to watch an advert and 
consider how persuasive it is. You will need to think about the 
techniques used to encourage you to go and buy a 
McDonalds. DAFOREST



Write down 5 
adjectives that 
describe the 
chocolate: 

1.
2.
3.
4.
5.

Literacy Starter:

http://www.youtube.com/watch?v=xqXOMDQhDyU


Task Development: 

How does this advert 
persuade you to eat 
at McDonald’s?

You might need to 
watch the advert 
more than once. 

Consider the following:
- How the advert uses humour to sell its burger
- Who the advert is aimed at (think about the characters)
- The visual representation of the burger 

http://www.youtube.com/watch?v=rcc2lCDrjWA


Main Task: 
Write a response to the question:
How does this advert persuade you to eat at McDonalds?

Use the images and thinking questions on the previous slide 
to help structure your response: 

Success Criteria: 
- Separate your ideas into 4 Paragraphs
- Exploration of the 4 pictures 
- Try to use other words for the word 

‘persuade’ to avoid being repetitive. 
(Use a thesaurus)

- Use the different sentence starters. 



Scaffolding your response: 
How does this advert persuade you to eat at McDonalds?

Here is a picture of the 
burger on a billboard. Why 
might this type of 
advertising encourage 
people to go to 
McDonald’s and buy a 
burger?

This is a picture of a 
family in McDonald’s 
looking at the Big Mac. 
How does this picture 
remind the audience that 
McDonald’s has 
something for everyone?

Next, the young boys 
joke about how the 
passenger has never 
tried a Big Mac. 
How is humour used 
to persuade us to eat 
at McDonalds?

How does this 
image encourage 
the audience to go 
to McDonald’s and 
buy a burger?

In the beginning of the advert        Next         Moving on          Finally



Lesson 4:

Aim: To consider how the media can influence young people. 

In this lesson you will be expected to read a range of texts 
and evaluate your own ideas against those presented in 
magazines. 



Consumer To persuade you to buy

Infer Customer 

Techniques for advertisement When you are being coerced to think a 
certain way without you realising it is being 
done

Subliminal advertising To conclude something from evidence

Purpose for advertising Humour and exaggeration

Match the words to their correct 
meanings.



Consumer To persuade you to buy

Infer Customer 

Techniques for advertisement When you are being coerced to think a certain 
way without you realising it is being done

Subliminal advertising To conclude something from evidence

Purpose for advertising Humour and exaggeration

Match the words to their correct 
meanings.



Advertising particularly for fashion and cosmetics, has  powerful effect on how we 

see ourselves and how we think we should look Women’s magazines in particular 

have a tremendus influence on body image, with researchers reporting that 

teenage girls rely heavily on them for information on beauty and fashion, valuing 

their advice nearly as highly as that of their peers.

Can you locate 5 errors in the text.
Hint - 2 missing punctuation marks 



Advertising, particularly for fashion and cosmetics, has a powerful effect on how 

we see ourselves and how we think we should look. Women’s magazines in 

particular have a tremendous influence on body image, with researchers reporting 

that teenage girls rely heavily on them for information on beauty and fashion, 

valuing their advice nearly as highly as that of their peers.



Do you think magazines 
influence society’s ideas 

about body image?
Task Development: 
1. Read the two texts on the next two slides (Text A & Text 

B). 
2. As you read each text, consider how the articles try to 

influence your ideas about body image. Consider the 
language used in both articles. 

3. Answer the questions on each slide as you read each 
text.

4. Once you have done this, write a personal response to 
the question presenting your thoughts/ideas.  

Success Criteria

★ 3 paragraphs in total.

★ 1 paragraph on Text A 

★ 1 paragraph on Text B

★ Your own opinion



Advertising, particularly for fashion and cosmetics, has a powerful effect on how we see 
ourselves and how we think we should look. Women’s magazines in particular have a 
tremendous influence on body image, with researchers reporting that teenage girls rely heavily 
on them for information on beauty and fashion, valuing their advice nearly as highly as that of 
their peers.

Why is there such pressure to make models increasingly thinner, to the point of erasing whole 
body parts? Simply put, advertisers believe that thin models sell products. For almost a 
century, advertisers have appealed to – or contributed to – women’s insecurities in hopes of 
selling them the solution. In fact, advertising is so strongly associated with creating insecurities 
that when women are shown images of products such as shoes, perfume or deodorant in the 
context of fictional ads, they are more likely to answer negatively to questions such as “How 
attractive do you find yourself?” or “How satisfied are you with your body?” than if they saw the 
same photos in a neutral context. 

1. Read the text.
2. How does this text make us feel negatively about ourselves? 



How can media affect a child’s body?
Today’s children and teens are surrounded by media images and messages portraying idealized body types, 
subsequently, it is important to understand the relationship between children’s media use and how they feel 
about their looks. Many magazines, websites, movies, music videos, TV shows and other media portray ideal 
male and female bodies that are often cosmetically altered and/or unattainable for the majority of the 
population. Research shows that media exposure can affect how children perceive their bodies and that 
these perceptions can affect their physical, emotional, and mental health.

“Teen” magazines such as Teen Vogue, and Seventeen often contain articles about how to look “slim” and 
“attractive” Research has found that heavy readers of these magazines are twice as likely to engage in 
unhealthy weight control behaviors.

Advertising is perhaps the most powerful medium for presenting unrealistic body types. Advertisers attract 
attention for their products by showcasing them with thin women and muscular men. With advanced 
techniques for retouching photographs, models’ bodies are often “improved” by computers, giving viewers 
an unrealistic sense of what bodies look like naturally.

1. Read the text.
2. How does this text make us feel negatively about ourselves? 



Now you must write a paragraph to present your own views. 

Things to consider:

● Instagram
● Images in magazines 
● Filters and photoshopping

Do you think magazines influence society’s 
ideas about body image?



Reflection: have your views to the big questions 
altered in any way?

1. What is media?
2. How dangerous can the 

media be?
3. Does the media control our 

views/ thoughts?


